
Read this first

VISUAL IDENTITY

Logo

A DISCLAIMER. 
(That's mostly common sense)

This portal presents the official brand guidelines for Wero. All elements contained herein, 

including but not limited to logos, graphics, color schemes, and typography, are presented 

solely for reference purposes. The illustrations showcased are for placeholder purposes only

(FPO), serving as temporary representations.

Any reproduction, modification, distribution, or unauthorized use of the brand elements

presented in these guidelines without explicit, written consent from Wero is prohibited. All rights, 

including but not limited to intellectual property rights, remain vested in Wero.

Individuals or entities seeking to utilize or reproduce any elements featured in these brand 

guidelines must obtain written permission from wero before doing so. Requests for usage, along 

with details on intended use and context, should be directed to brand@epicompany.eu.

This disclaimer is subject to change, and Wero retains the authority to update and revise its 

brand guidelines at any time.

Your compliance with these guidelines is essential to preserving the integrity and reputation of

the Wero brand. Thank you for your understanding and cooperation.
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Color

OUR COLORS 
MAKE OUR BRAND 
POP.
Our colors are the building blocks of our visual presence, ensuring consistency and 

memorability. This section outlines our primary and secondary colors, providing a 

straightforward guide for maintaining a cohesive brand image across all channels. Let these 

colors speak for our brand, leaving a lasting impact on our audience.
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Primary Colors

Our primary colors are what makes us instantly recognizable. They are our most dominant 

colors, the ones that features most prominently in our communications. The frequent use of 

Wero Yellow, Wero Black and White not only sets us apart but also fosters a sense of familiarity 

and trust among our audience. 

Secondary Colors

Our secondary colors are used for illustrations and UI. They are a supporting act for our 

primary colors, bringing diversity and vibrancy to our visual language.

Wero Yellow

#FFF48D

255, 244, 141

0, 0, 45, 0

Yellow 0131 C

Wero Black

#1D1C1C

29, 28, 28

0, 0, 0, 90

Black C

White

#FFFFFF

255, 255, 255

0, 0, 0, 0

-

Electric Violet

#AF47F9

175, 71, 249

30, 71, 0, 2

265 C

Neon Carrot

#FD9140

253, 145, 64

0, 42, 75, 1

715 C

Screamin' Gree

#83F582

131, 245, 130

42, 0, 62, 0

7487 C
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Neutrals

Neutrals are used in UI to provide utility and hierarchy without competing with our primary and 

secondary colors. They are also used for text.

Mine Shaft HEX #38363B RGB 56, 54, 59

Dove Gray HEX #6C6A72 RGB 108, 106, 114

Gray HEX #87858C RGB 135, 133, 140

Nobel HEX #A6A4AB RGB 166, 164, 171

Alto HEX #C1BFC5 RGB 193, 191, 197

Wild Sand HEX #D9D8DB RGB 217, 216, 219

Gray Suit HEX #F1F0F3 RGB 241, 240, 243

Alabaster HEX #F7F7F7 RGB 247, 247, 247

Spray

#7AF7F7

122, 247, 247

49, 0, 0, 3

318 C

Pink Flamingo

#FD74FD

253, 116, 253

2, 63, 0, 0

2375 C

Dodger Blue

#3F89FD

63, 137, 253

75, 46, 0, 1

2727 C
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Extensive Palette

Our extensive palette provides nuance and depth. Its usage is reserved for product design and 

data visualization. 

Electric Violet Tints

75% White HEX #EBD1FD RGB 235, 209, 253

50% White HEX #D7A3FC RGB 215, 163, 252

25% White HEX #C375FB RGB 195, 117, 251

10% Black HEX #9D40E0 RGB 157, 64, 224

25% Black HEX #8335BB RGB 131, 53, 187

50% Black HEX #58247D RGB 88, 36, 125

Neon Carrot Tints

75% White HEX #FFE3CF RGB 255, 227, 207

50% White HEX #FEC89F RGB 254, 200, 159

25% White HEX #FDAD70 RGB 253, 173, 112

10% Black HEX #E4823A RGB 228, 130, 58

25% Black HEX #BE6D30 RGB 190, 109, 48

50% Black HEX #7F4920 RGB 127, 73, 32
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Photography

SEE THE WORLD 
THROUGH OUR 
LENSES.
Access our Photography Library to download 

all the latest pictures that showcase the 

everyday joy of paying with Wero.

﻿ Download our Photography
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Formats

Wero photography exists in three main 

formats: Life Style for context images 

presenting the everyday moments made 

easier with Wero, Still Life for little to non-

human interaction and Hands to showcase our 

products in all their glory.

﻿

﻿

﻿

﻿

Life Style Still Life

Hands

.KHG�5V[NG�UJQVU�TGRTGUGPV�VJG�NKHG�OQOGPVU�URKEGF�

WR�D[�9GTQ�

5VKNN�.KHG�UJQVU�UJQYECUG�QWT�RTQFWEV�YKVJQWV�

QXGTNQQMKPI�VJG�JWOCP�RCTV�

*CPF�UJQVU�CTG�URGEKHKE�VQ�FQ�C�ENQUG�WR�VQ�QWT�

CRR�
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Palette

Our photography is shot on grey/white backdrops in studio. Background colors are added in 

post-production later in the process. This should be considered when choosing props, make-up 

and wardrobe as they need to have some yellow accent.

Wero Yellow (+25% white coat)

#fff7a9 #fff7a9

Campaign Illustration Gradients (+25% white coat)

#fd97fd #fdad70

#a2f7a1 #9bf9f9

#c375fb #9bf9f9

Banks specific Gradients (+25% white coat)

#fd7e7d #fdad70
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#6fa7fd #9bf9f9

#fd97fd #c375fb

#a2f7a1 #5aa759

Guidelines

WIDE ANGLES

We always shoot in Wide angle (14-16mm 

lens is ideal). The characters should be fully 

in frame, with some mid-shot exceptions for 

sets with props and tables. 

STYLING

Our talents, like our brand, are both stylised 

and colorful, so their clothes require art 

direction and characterisation. We docus 

on color blocking, with gradients and 

patterns to create visual interest. 

MAKEUP & HAIR

Our approach to hair and makeup is fun 

and playful. But it always feel natural, as if 

our talents did it all by themselves.

NAILS

We love nails, with a mix of nude, plain 

colors and gems when possible. Some nails 

could be yellow as a (subtle) nod to the 

Wero branding. 

SET DESIGN Our set design is minimal, with props 

highlighting the experience and the story. 
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Shadows bring a sense of depth to the 

environment.

PHONES & DEVICES

Devices have their own personality too. We 

love them chunky and comfy, slick when 

they need to be, but they never get in the 

way of the story.

Casting

Great casting is the special ingredient for our photography. We look for diverse talents who can 

own the shot and get wonderfully playful in front of the camera, pulling off the witty scenarios 

with ease. They have that uplifting je-ne-sais-quoi—an undeniable on-screen charisma that is 

effortless but full of confidence. 

﻿Our cast should look relatable yet aspirational—it would be great to find those everyday cool 

people that we all know or want to be friends with.  Stylish and with lots of character, yet 

approachable. All here for the quirks and individualities.

﻿We cast a diverse range of 

people, covering diverse 

ethnicities and body types, 

in order to represent our idea 

of a diverse Europe. 

Photography in Action
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Wero website mobile versionWero own social media

Licensing and Usage

All pictures have the following usage rights: 7 years for EU Social/Online plus customer 

magazines/POS, starting in Augst 2024. Wero photography can only be used by Member banks 

or any other partners after review and approval from Wero's Brand and Marketing team.

Our go-to photographer is Aleksandra Kingo, a 

director and photographer living in London and 

originally from Lithuania. Aleksandra’s humorous films 

and playful images tell surreal stories realised through 

bold colours and sharp wit. 

﻿

﻿aleksandrakingo.com﻿
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Typography

0:01 / 0:16

MEET OUR 
TYPEFACE WITH 
A TWIST.
Introducing GT Walsheim Wero – our customized typeface designed for its legibility, style, and 

balance. We have crafted the letter "e" to reference our wordmark, and align seamlessly with 

our brand identity.
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Customisation

We paired up with Grilli Type, a Type Foundry studio based between Lucerne & NYC, to create a 

custom version of their world famous GT Walsheim, a font firstly inspired by the lettering of 

Swiss poster designer legend Otto Baumberger from the 1930s, making it friendly but precise at 

the same time.

0:02 0:04

By default when the font is installed, the 

default E will appear when typing, this will 

create consistency in communication, but for 

special executions we will use our alternative 

e. This special character can be applied 

depending on the software you are using, for 

help in this matter, please reach out to the 

brand team.

Type Hierarchy
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1

2

3

4

5

Overline

Typeface: GT Walsheim Wero

Weight: Bold

Tracking Figma: -4% 

Tracking Adobe CC: -40

Line height: 100%

Impact Headline

Typeface: GT Walsheim Wero

Weight: Black

Tracking Figma: -4% 

Tracking Adobe CC: -40

Line height: 95%

Classic Headline

Typeface: GT Walsheim Wero

Weight: Medium

Tracking Figma: -4%

Tracking Adobe CC: -40

Line height: 100%

Body Copy

Typeface: GT Walsheim Wero

Weight: Regular

Tracking Figma: -2% 

Tracking Adobe CC: -20 

Line height: 130%

Footnote

Typeface: GT Walsheim

Weight: Condensed Regular

Tracking: 0%

Line height: 120%

When to use Impact vs Classic Headlines?

1

2

3

4

5
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Impact Headline Classic Headline
Reserved for large, memorable and eye-pleasing 

headlines. Max 3 lines.

Reserved for informative or secondary headlines 

requiring legibility over impact.

What about Straight apostrophes vs Smart apostrophes?

Straight apostrophes Smart apostrophes
When using the Impact headline and as a merely 

stylistic decision we should use the straight 

apostrophes.

In any other typography style, including the 

Classic headlines, the smart or "curvy" 

apostrophes are accepted.

Web-safe alternative

For special use and when our font is unavailable, a more functional typeface can be used. This 

typeface is Inter, a versatile Open Font License (OFL) typeface with extensive language support, 

which is used to replace our font except in the footnote where we should use Roboto 

Condensed.
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Color Mix

You can use our primary colors in typography in different ways, depending on the context and 

the intent of your message. The goal is to ensure our primary brand colors are always present in 

a balanced and meaningful way.

Classic on Yellow background

Color over Gradient Backgrounds

As a general rule, once we place any type of copy, whether headlines or body copy, over a 

gradient background, Wero Black should be used as the main font color. The rule is not set in 

stone: if low contrast makes it impossible to use Black, White can be used as an alternative.
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0:00 / 0:04

Misuse: Impact Headline

Consistency is key to build a brand people will recognize and love. To achieve that, here are a 

few common mistakes that you should avoid when using our typeface.

Typography in Action

App StoreSocial mediaTV and Youtube
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VISUAL IDENTITY

Color

VISUAL IDENTITY

Illustrations

Last modified on Tue, 16. Sep 2025 15:04

Licensing

GT Walsheim Wero and GT Walsheim 

Condensed are licensed for EPI employees 

only. For external users, the usage of the font 

requires proper licensing. If you are a partner, 

please make sure you purchase your company 

a license. To receive the customized GT 

Walsheim font, please send your proof of 

payment to the brand team: 

brand@epicompany.eu

﻿

﻿ Purchase License

﻿

﻿
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UI Visualization

HOW WE SEE OUR 
PRODUCT.
User interface (UI) visualization is an important tool for Marketing assets to display our app 

through a simplified version of reality. We use a flat design with a stroke, which helps interpret it 

as a physical phone. This neutral style ensures the audience won't be lingering over how old or 

what brand the phone model is.

Download our UI elements Assets: from branded phones 

outlines to POS and large size screen tablets. Download package
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Simplified UI
Full UI

Simplified UI serves as a visual aid. At this level, we 

focus on the elements that are fundamental to 

understanding the context or instructions.  We 

remove all elements of the UI that are not relevant 

to the main storyline or message.

Full UI comes closest to our actual app. It’s used to 

demonstrate the simplicity and user friendliness of 

our product UI. These images are vector-based 

rather than screen captures (screenshots) to ensure 

that we keep control over the resolution regardless 

of its application form.
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VISUAL IDENTITY

Iconography

VISUAL IDENTITY

Layout

Full UI + illustrations
Similar as the previous level, in this case we add 

illustrations to enhance the capabilities of our 

product by highlighting keywords as fast, seamless 

and uncomplicated. 

Guideliness

Some basic rules on how to create consistent UI imagery to use either on digital media, like 

social media or our website but also in other use cases like PowerPoint Slides or flyers.

Animate them, where possible, to 
guide or navigate through.

Avoid using dark background 
colors that are not Wero Black.

﻿

Do not use the Simplified UI as a 
stand-alone element, always use 
it with supporting text.

Avoid using a real phone or a 
specific phone model mockup.

﻿

Ensure all text is readable for the 
desired application.
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